
Cuyahoga Land Bank 
Associate Director – Communications and Advancement 

The Opportunity 
This is a unique opportunity for a talented communications professional to help shape the narrative of 
one of the nation's most innovative and respected land banks.  Reporting directly to the Senior Director 
of Engagement, the Associate Director of Communications and Advancement will serve as the primary 
strategist and developer of high-profile communications that support philanthropic, civic, governmental, 
and community audiences. Working closely with senior leadership, this individual will help translate 
complex initiatives and measurable community impact into compelling stories that advance the 
organization's mission and strengthen key stakeholder relationships. 

This role offers a rare combination of strategic communications leadership, executive visibility, 
community impact, and cross-functional engagement. The successful candidate will have the 
opportunity to influence how the organization communicates its work, supports philanthropic 

partnerships, and shares its transformative impact throughout Cuyahoga County. 

The Organization 
The real estate crisis of 2008 brought widespread abandonment and neighborhood blight and 
plummeted home values. A collaborative group of city and county leaders set out to overcome these 
enormous obstacles.  Their efforts resulted in innovative approaches and policies and the formation of 
Cuyahoga Land Bank, a nonprofit corporation, following the passage of Ohio Senate Bill 353, which 
granted county land banks the special community development powers needed to improve 
communities.  

The Cuyahoga Land Bank’s mission is to strategically acquire properties, return them to productive use, 
reduce blight, increase property values, support community goals, and improve the quality of life for 
County residents.   

Since its inception, Cuyahoga Land Bank has been transforming our community, one parcel at a time.  
Today, the Land Bank has demolished more than 10,000 abandoned and blighted properties and is the 
largest facilitator of home renovations throughout the County. Blighted commercial structures have 
been repurposed into economic development triumphs, public nuisance properties have been turned 
into community green spaces, and vacant lots have been turned into community gardens and side yards 
for homeowners.  As of 2024, Cuyahoga Land Bank has generated more than $3.6 billion in economic 
impact. 

The Position - Essential Functions/Duties and Responsibilities 
The Associate Director of Communications and Advancement reports to the Senior Director of 

Engagement of the Cuyahoga Land Bank and will be the primary strategist and developer of the high-

stakes communications work of the organization.  This position will also support the organization more 

broadly with functional responsibilities in advancement and grants management.  

This is a highly cross-functional role that requires strong writing and communication skills, attention to 
detail, and the ability to manage multiple complex workstreams simultaneously.   

https://cuyahogalandbank.org/download/15-year-economic-impact-analysis-technical-report-october-2024/?tmstv=1744587651
https://cuyahogalandbank.org/download/15-year-economic-impact-analysis-technical-report-october-2024/?tmstv=1744587651


 

Strategic Communications (50%) 

• Develop high-stakes, audience-specific communications materials for influential stakeholders across 
the organization, including presentations, legislative one-pagers, and complex marketing collateral.  

• Translate complex organizational priorities and program outcomes into clear, compelling narratives 
tailored to specific audiences.  

• Support senior leadership in preparing for high-profile meetings, events, and public-facing 
engagements.  

• Collaborate across departments to understand organizational needs and ensure communications 
materials are accurate, timely, and aligned with the Land Bank's mission and brand.  

• Manage multiple communications projects simultaneously, balancing competing deadlines and 
stakeholder expectations. 

 

Stewardship (25%) 

• Drive donor stewardship activities, including developing donor communications, acknowledgment 
letters, and impact updates that reflect the Land Bank's mission and outcomes.  

• Maintain accurate and current records in the donor database, ensuring data integrity and timely 
entry.  

• Coordinate fundraising events and cultivation activities, managing logistics and partner 
relationships.  

• Partner with the Senior Director of Engagement on major funding conversations, including 
preparing materials and background research for high-stakes donor meetings. 

 

Grant Making (25%) 

• Manage the full cycle of a limited portfolio of community grants distributed through the Community 
Impact Foundation, the Land Bank's 501(c)(3) arm, including application processes, grant 
agreements, reporting, compliance, and tracking of timelines and deliverables. The Land Bank 
anticipates awarding approximately 5 grants per year, with a total annual grantmaking budget of 
$50,000-$75,000.  

• Collaborate with the Engagement Manager, who will identify and bring prospective grantees into 
the pipeline.  

• Support the development and refinement of grantmaking processes, policies, and materials as 
needed. 

 
Quality and Quantity Expectations 

• Produce polished, high-stakes communications materials that reflect the sophistication of the 
audiences they are intended for, with minimal need for revision.  

• Exercise independent judgment in prioritizing and managing a complex, multi-faceted workload 
across communications, fundraising, and grantmaking.  

• Proactively identify and address gaps in donor pipelines, grant timelines, and communications 
projects without waiting for direction.  

• Hold themselves and others accountable to deadlines, compliance requirements, and 
documentation standards across all workstreams.  

• Represent the Land Bank with a high degree of professionalism and credibility in all external-facing 
interactions, including donors, legislators, and grant recipients.  

• Maintain rigorous accuracy in donor records, grant agreements, and reporting, recognizing that 
errors in these areas carry real organizational and reputational risk. 

 

 
 
 



 
Desired Candidate Profile: 
The ideal candidate will have a strong background in communications and stakeholder engagement with 
some fundraising and grant making exposure.   We are seeking a highly skilled writer and 
communications strategist who enjoys supporting fundraising and grantmaking activities, but whose 
primary strength is developing sophisticated communications for executive, philanthropic, corporate, 
and public-sector audiences. 
 
This is a highly cross-functional role that requires the ability to work across organizational boundaries to 
identify, develop, and implement an inventory of professional materials for high-stakes audiences with a 
consistent, compelling narrative around the organization’s impact.   
 

Qualifications: 

Knowledge 

• Knowledge of communications best practices for high-stakes, audience-specific materials, including 
legislative and executive audiences. 

• Knowledge of fundraising and development principles, including donor cultivation, stewardship, and 
pipeline management.  

• Knowledge of grantmaking practices, grant agreements, and compliance requirements in a nonprofit 
or public sector context.  

 

Skills 

• Exceptional written communication skills, with the ability to produce polished, compelling materials 
for a wide range of audiences.  

• Strong project management skills, with the ability to manage multiple complex workstreams 
simultaneously.  

• Proficiency with donor or grant management platforms and presentation tools. 
 

Abilities 

• Ability to exercise independent judgment and work with a high degree of autonomy.  

• Ability to build credible, professional relationships with donors, legislators, grant recipients, and 
internal partners.  

• Ability to handle sensitive donor and financial information with discretion and confidentiality. 
 
Core Values 
CLB’s four core values describe the behaviors and qualities CLB hires for, evaluates performance against, 
and holds people accountable to. These are not aspirational ideals. They reflect what makes CLB’s 
culture distinctive and what the organization needs to protect as it grows. 
 
• Moves with the Mission: Flexible, collaborative, community-minded, and dedicated. Someone who 

adapts when circumstances shift, fills gaps without being asked, and consistently puts the work and 
the team ahead of personal preferences. 

• People Smart: Listens well, brings positive energy, self-aware, and good to be around. Someone who 
makes the people around them better and brings the right energy to difficult situations. 

• Curious: Asks good questions, willing to learn, only makes new mistakes, and always looking 
forward. Someone who figures things out rather than waiting for answers. 

• Gets Things Done: Proactive, self-directed, follows up, and executes with urgency. Someone who 
moves work forward and can be counted on to deliver.  

 
 
 



 
 
Education and Experience 

• We welcome candidates from a wide range of educational backgrounds. A bachelor's degree in any 
field is required; a master's degree is preferred. 

• Seven years of progressively responsible experience, primarily in communications and external 
affairs, with additional experience in advancement operations, donor relations, and grants 
management.   

• Demonstrated experience producing high-quality written materials for influential or executive 
audiences is required. Experience with donor databases and grants management platforms is a plus. 

• Strong ability to work independently, manage competing priorities, and deliver high-quality work 
products across multiple workstreams simultaneously. 

 

Compensation: $95,000 to $105,000 

 
To Apply 
People Architects is conducting the search for this position on behalf of the Cuyahoga Land Bank and will 
review all applications and resumes submitted.  We are committed to a diverse and inclusive workplace. 
People Architects and our clients are equal opportunity employers and do not discriminate on the basis of 
race, national origin, gender, gender identity, sexual orientation, protected veteran status, disability, 
age, or other legally protected status.  
 

To apply to this posting, please submit a resume directly to Phyllis@peoplearchitects.io.      

 
 

mailto:Phyllis@peoplearchitects.io

